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Abstract
In this paper, the locational pattern and its determinants of antenna shops, which are 
operated in metropolitan areas by prefectures, are examined. In Japan, the non-metropoli-
tan region faced decline of its population and industrial activity, while major cities has in-
creased its population. As a challenge for these, some prefectures try to promote products 
and touristic sites in major cities, and set antenna shops. The antenna shops have some 
functions, such as shops and/or restaurants, cafes, tourist information center etc. The an-
tenna shops mainly locate in Tokyo metropolitan area, especially Chiyoda, Chuo, and 
Minato wards (Central Tokyo). This locational pattern caused by some factors. The pre-
fectures seek the exact place where many elder women come. They are the main custom-
ers of the antenna shops, and this factor is similar to the locational factor of other shops. 
However, others factors are not same. The antenna shops are situated as a symbolic insti-
tution of the prefectures, and they tend to select the location of Central Tokyo. Also, pre-
fecture offices select the location, by anticipating the chance of broadcasted, reported in 
newspapers. And, they tried to lessen the risks of management, by choosing the spot 
where other prefectures have already set the antenna shops. In this paper, we examined 
the locational patterns, but in the future, more geographical studies analyzing marketing 





































































































































































































































































































???? ?????? ????? ??????
??? 32 65.3 33 61.1
????? 7 14.3 7 13.0
???? 13 26.5 13 24.1
??? 5 10.2 6 11.1
???? 1 2.0 1 1.9
???? 2 4.1 2 3.7
???? 2 4.1 2 3.7
???? 1 2.0 1 1.9
????? 1 2.0 1 1.9
???? 17 34.7 21 38.9
???? 1 2.0 1 1.9
?????? 1 2.0 1 1.9
???? 2 4.1 2 3.7
????? 1 2.0 1 1.9
????? 4 8.2 4 7.4
???? 1 2.0 1 1.9
???? 7 14.3 5 9.3
???? 3 6.1 1 1.9
???? 1 2.0 1 1.9































1990? 1995? 2000? 2005? 2010? 2012?
???? 4 9 7 9 7 7
??? 0 1 2 6 11 13
?? 0 0 2 5 5 6
??? 0 0 0 0 1 1
??? 0 0 0 0 0 1
??? 0 0 2 3 4 2
??? 0 0 0 1 1 1
???? 0 0 0 0 1 1
















































































??? 1,658.0 100.0 66.3 47.3 70.7 880.0 2,264.0 203.7 40.0 3,500.0
?1??? 158.3 33.6 9.5 3.4 21.4 104.4 144.3 18.1 22.1 600.0
??? 33.1 8.1 0.0 1.5 11.5 32.9 48.0 3.0 15.0 90.0
?? 354.6 52.3 23.1 13.5 32.6 288.8 447.8 65.7 25.4 973.5
???? 349.0 25.0 19.1 15.0 17.5 214.3 475.3 61.0 5.9 676.0
???? 27 27 27 27 27 24 22 20 14 25
??AS? 30 30 30 30 30 27 27 27 27 27
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